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examination. 
6. Permitted Plagiarism for EACH Answer is 10%, Penalty Clause: 11-20 % - Minus 5 Marks, Above 

20% - No Evaluation/Reappear Exam. 
 

 
Q1. Compare the suitability of Influencer marketing versus online brand community for 

the brand allocated to you.  
Justify your choice with examples. 

(15 Marks, 45 minutes) 
 
 
 
Q2. Visit the link given below. As the online brand manager of the brand, discuss the 

various measures you would take to protect the future reputation of the brand. 
 

https://www.youtube.com/watch?v=LMOHY4naVYA 
(10 Marks, 30 minutes) 

 
 
 
Q3. Using Don Miller’s Storytelling® framework, create an online branding storyline for the 

brand bewakoof.com 
(15 Marks, 45 minutes) 

 
 


