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Q1. Using tenets of UGC and UGT, as the online Brand Manager (of the brand selected 

by you for online brand community), develop a plan to attract your target audience 
to contribute to your next online branding campaign. 

(10 Marks, 30 minutes) 
 
 
Q2. According to research by Nielson, 53 percent of adults follow particular brands online 

and 60 percent of users of social networking sites write reviews of products and 
services.   
Crisis or reputation management is the practice of attempting to shape public 
perception of a person or organization by influencing online information about that 
entity. 
 
You have been hired as the reputation manager of the same brand as you had 
chosen for a Brand Community.  
Create a Crisis Management Plan clearly emphasizing on the actions required 
before, during, and after the Crisis. 

(15 Marks, 45 minutes) 
 
 
Q3. As a Brand Community Manager, build an action plan with suitable examples, to 

enhance the level of participation in the online brand community allotted to you. 
(15 Marks, 45 minutes) 

 


